Introduction

Introduce your product genera

mass produce this product but

from investors. Your introduction should make the
reader (a potential investor) excited about hearing
more about your product. It should give a general

idea of why/how you came up with the idea, what
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lly here. You want to

you need money

INCLUDE RELEVANT PICTURES
THROUGHOUT YOUR REPORT TO
MAKE IT LOOK NICER AND
PROFESSIONAL

USE “TEXT WRAPPING, TIGHT” AS
LAYOUT OPTION FOR PICTURE

the product does and how the product does it (functionality), what need or want it fulfills,

who think will want to buy it, why your product is different/special /unique etc.

Form Utility

Here you would write generally about the form utility of your product, how important form

utility is to your product, why it is important and the relationship for your product between

form and function. You will want to introduce the aspects of form utility that you will be

writing about here.

INCLUDE RELEVANT PICTURES
THROUGHOUT YOUR REPORT TO
MAKE IT LOOK NICER AND
PROFESSIONAL

USE “TEXT WRAPPING, TIGHT” AS
LAYOUT OPTION FOR PICTURE

design meet a particular need/want that customers have?

Design. Write about the design of your
product, what makes the design special/unique,
describe the design. Include a picture/diagram with
important design and functionality specifications
noted/marked on the diagram OR create a model of

your product with same info included. Does the

Material. Write about what materials are used to produce your product, what is

unique about them, whether the material is important to the form that the product takes,
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why you chose these materials. Does the material meet a particular need/want that
customers have?

Colour. Write about the colours that your product comes in and why you chose
those colours. Relate these colours to the colours that your intended (target) market would
like and explain. Does the colour (or having a choice of colours) meet a particular

need/want that customers have?

INCLUDE RELEVANT PICTURES
THROUGHOUT YOUR REPORT TO
packaged. What material is used to package it? Does MAKE IT LOOK NICER AND

PROFESSIONAL

Packaging. Write about how your product is

the package need to protect the product? Does the

package allow customers to see the product? Do you | USE “TEXT WRAPPING, TIGHT” AS
S _ _ LAYOUT OPTION FOR PICTURE
have a logo/advertising/instructions/pictures on the

package? Why did you choose to put whatever it is you put on the packaging? Is there any
packaging? If not why not? You can draw a picture or create a model of the package as well
(bonus).

Flavour. Is flavour important to your product? What is unique/special/interesting
about the flavour of your product? Discuss and explain why.

Scent. [s scent important to your product? What is unique/special/interesting

about the scent of your product? Discuss and explain why.

Information Utility

You can write what you would include in an instruction manual here or you can create a

separate instruction manual.

Place Utility

Here you will write about distribution. That is, what type of stores you will sell your
product in (i.e., Superstore, Holt Renfrew, Canadian Tire, small boutiques, etc.) or online, or
a combination, and why you chose these stores/online. Also write about where you would
launch your product geographically (where in the world? New York? Vancouver? Small
town Alberta? Somewhere in Asia?) and why. Explain whether place utility is important for

your product and why/why not.
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Time Utility

INCLUDE RELEVANT PICTURES
THROUGHOUT YOUR REPORT TO
market your product to make it convenient for your MAKE IT LOOK NICER AND
PROFESSIONAL

This is where you would write about how you will

customers to access your product. What are your

USE “TEXT WRAPPING, TIGHT” AS

hours of operation? Is your product available on
LAYOUT OPTION FOR PICTURE

weekends or evenings? Or perhaps time utility is

not an important aspect of your product - that is, maybe your product is one that
customers would never need immediately or at a particular time. write about whether time

utility is important for your product and why/why not.

Possession Utility

This is where you would write about how you will market your product to make it easy to

purchase. For example will you accept multiple types of payments (credit card, debit card,
cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.

Recommendation

This is where you reiterate the key reasons why your product is worth investing in.
Summarize what makes your product an invention (“there’s nothing like this in the market
right now”) or an innovation (“this product is significantly better at .... than any similar
product in the market right now”) that will satisfy people’s needs/wants. Include a call to
action — what are you asking for? How much capital do you need? Provide them with next
steps. Make your last pitch here and reassure the investor that they will be making a sound

decision if they invest in you.
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town Alberta? Somewhere in Asia?) and why. Explain whether place utility is important for

your product and why/why not.
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cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.

Recommendation

This is where you reiterate the key reasons why your product is worth investing in.
Summarize what makes your product an invention (“there’s nothing like this in the market
right now”) or an innovation (“this product is significantly better at .... than any similar
product in the market right now”) that will satisfy people’s needs/wants. Include a call to
action — what are you asking for? How much capital do you need? Provide them with next
steps. Make your last pitch here and reassure the investor that they will be making a sound

decision if they invest in you.
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utility is important for your product and why/why not.
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This is where you would write about how you will market your product to make it easy to

purchase. For example will you accept multiple types of payments (credit card, debit card,
cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.

Recommendation

This is where you reiterate the key reasons why your product is worth investing in.
Summarize what makes your product an invention (“there’s nothing like this in the market
right now”) or an innovation (“this product is significantly better at .... than any similar
product in the market right now”) that will satisfy people’s needs/wants. Include a call to
action — what are you asking for? How much capital do you need? Provide them with next
steps. Make your last pitch here and reassure the investor that they will be making a sound

decision if they invest in you.
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Information Utility
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Here you will write about distribution. That is, what type of stores you will sell your
product in (i.e., Superstore, Holt Renfrew, Canadian Tire, small boutiques, etc.) or online, or
a combination, and why you chose these stores/online. Also write about where you would
launch your product geographically (where in the world? New York? Vancouver? Small
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not an important aspect of your product - that is, maybe your product is one that
customers would never need immediately or at a particular time. write about whether time

utility is important for your product and why/why not.

Possession Utility

This is where you would write about how you will market your product to make it easy to

purchase. For example will you accept multiple types of payments (credit card, debit card,
cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.

Recommendation

This is where you reiterate the key reasons why your product is worth investing in.
Summarize what makes your product an invention (“there’s nothing like this in the market
right now”) or an innovation (“this product is significantly better at .... than any similar
product in the market right now”) that will satisfy people’s needs/wants. Include a call to
action — what are you asking for? How much capital do you need? Provide them with next
steps. Make your last pitch here and reassure the investor that they will be making a sound

decision if they invest in you.
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Flavour. Is flavour important to your product? What is unique/special/interesting
about the flavour of your product? Discuss and explain why.

Scent. [s scent important to your product? What is unique/special/interesting

about the scent of your product? Discuss and explain why.

Information Utility

You can write what you would include in an instruction manual here or you can create a

separate instruction manual.
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Here you will write about distribution. That is, what type of stores you will sell your
product in (i.e., Superstore, Holt Renfrew, Canadian Tire, small boutiques, etc.) or online, or
a combination, and why you chose these stores/online. Also write about where you would
launch your product geographically (where in the world? New York? Vancouver? Small
town Alberta? Somewhere in Asia?) and why. Explain whether place utility is important for
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This is where you would write about how you will market your product to make it easy to

purchase. For example will you accept multiple types of payments (credit card, debit card,
cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.
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action — what are you asking for? How much capital do you need? Provide them with next
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a combination, and why you chose these stores/online. Also write about where you would
launch your product geographically (where in the world? New York? Vancouver? Small
town Alberta? Somewhere in Asia?) and why. Explain whether place utility is important for

your product and why/why not.

2|Page



Time Utility

INCLUDE RELEVANT PICTURES
THROUGHOUT YOUR REPORT TO
market your product to make it convenient for your MAKE IT LOOK NICER AND
PROFESSIONAL

This is where you would write about how you will

customers to access your product. What are your

USE “TEXT WRAPPING, TIGHT” AS

hours of operation? Is your product available on
LAYOUT OPTION FOR PICTURE

weekends or evenings? Or perhaps time utility is

not an important aspect of your product - that is, maybe your product is one that
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This is where you would write about how you will market your product to make it easy to

purchase. For example will you accept multiple types of payments (credit card, debit card,
cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.

Recommendation

This is where you reiterate the key reasons why your product is worth investing in.
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product in the market right now”) that will satisfy people’s needs/wants. Include a call to
action — what are you asking for? How much capital do you need? Provide them with next
steps. Make your last pitch here and reassure the investor that they will be making a sound
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purchase. For example will you accept multiple types of payments (credit card, debit card,
cash) or will you only accept cash? If your item is one of high value, will you provide some
kind of allowance for purchasing on account (letting them buy without paying right away)

or extending credit terms (letting them pay monthly amounts over time until they pay it

off). Explain why you made the choices you made.

Recommendation

This is where you reiterate the key reasons why your product is worth investing in.
Summarize what makes your product an invention (“there’s nothing like this in the market
right now”) or an innovation (“this product is significantly better at .... than any similar
product in the market right now”) that will satisfy people’s needs/wants. Include a call to
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about the flavour of your product? Discuss and explain why.

Scent. [s scent important to your product? What is unique/special/interesting

about the scent of your product? Discuss and explain why.
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Place Utility
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purchase. For example will you accept multiple types of payments (credit card, debit card,
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steps. Make your last pitch here and reassure the investor that they will be making a sound

decision if they invest in you.
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